Not your grandlather’s vodka

Vodka s hot. You probably know
that, becanse you're the ones who
have made it popular.

The traditional image of vodka

~ afreezing Russian winter,
poured into tiny glasses and
slugped strulght until the bottle is
empty — is gone. Todny vodka is
seen as light, pure, clean, fun. The
higher quality the better.
Flavours? Bring them on.

Tenew I had to write something
about this trend whan, inthe
courno of about 10 diys, four dif -
ferent vodka samples arrived at
iy dosk,

Mout vodka, certainly domeatic
vodien, is made from gradn {wheat
or rye), fermented, mixed with
waber wind distiled. A fow prod-
ucts, mostly enstern Exropean, une
made from potatoss and even sug -
ar bowty.

To my taste, a vodla must be
clean and dry, with the only real
flavour that of the ethyl alcohol,
and with asmoothness that masks
the drink's potential harshness,

It hind been years since 1 had
tried ALBERTA PURE VODEA
(522,66 for 750 mL and available in
other sizes, code 1073). ILhas a
pew, ileeker package lor the firmt
tleme In decades, What's Inside
jogged my memory. This is good,
clean vverilay vodka, [deal for any
o drink.

It alsp heppens to be the top-
milling domestic vodka in the
country.

Moxt up were two new favours
from Polar Ice, alesder inpremi -
un Canadian vodics, distilled four
times and filtered three times for
purity and emoothness, The idea
here 15 to doaw on distinctly Cana -
dian flavours,

I was quite struck by POLAR ICE
NORTHERN MAPLE($24.05,
code B3428). T disliloo most
Mavoured vodika bacouse It"s too
sweet, koo Hipuer - e, although
that‘s why alot of people like
thiem.

The e of real maple could be

expoctied to add sweotness, but it
has that dey edge st the back of the
throat that you get with real maple
syrup, 2o i not cloying and quite
déellelous, Try it leed and neat,

FOLARICE ARCTIC BERRY
($24.05, code B1410) nses wild
raspberries and marttime huckle-
berries. It is frogramt with the
smell and taste of real fruit. The
sweookness |s prominent, and the
texture is creeping up an that
Equeur fesl.

The company suggests mixing
an oimee of Arctic Berry with four
ounces of lemon iced teaina tall
Elass with lce,

ABSOLUT MANGO ($25.05,
code 71567) 18 in the same boat —
super quality Swedish vodka mmade
with real mango = with a natural
impression verging on Bgueur i
drunk straight. Imixed it with a
troploal frudt judce blend, and it
wias auparh,

tes

We've dabbled from time to Hme
with the marketing aspect of wine,
particularly style and packaging
geared to younger womuen. It
doesn't mean others won't like
whats inslde — the idea ls that the
target andience will ke it and
spread the word.

Here's the latest emtry In the
fleld, to my knowledge the first
from an Ontario winery (Caolio).

The line is called Girls' Night
Out (subtitle: Best Enjoyed With
Friends), and it consists of three
fruit - driven VOA- designated
wines in what market research
shows 1o the optimum price range
for women: $12 to 15 abottle.

Tha labels feature difforent
eodoured evening dresson against n
white background, and the offer -
ings have been carefully crafted
with thelr audience in mind.

First off is GIRLS' NIGHT OUT

CHARDONMNAY (the black dress,
$12.05, code 80821}, To my mind,
the best of the lot in pure varietal
character; dry, clean and erisp
style, no oak, with flavours of pear,
grapefrult, a whiff of papayn and a
fresh eftrus quality. The splash of
Gowurstraminer gives it alittle
bounce as well. GIRLS MIGHT
OUT MERLOT (tha red dress,
$12.95, code B84 7). A softer, aro-
matiec, gentler approach tothe
grape, as I'd expect. Good ripe
fruit comes across as blackberties
and damson phims, perhaps soms
red ruspberries, with a vanilla and
buttered toastoak finish.

GIRLS' NIGHT OUT
MERLOT/CHARDONMAY (the
pink dress, $12.95, code 80862). A
rither pretty rosé that will hold up
into fall. Certainly the tannle value
of the Merlot is compensated by 40
per cent Chardonnay, suggesting
this one should be lightly chilled

and served with fun fare suchas

pleza. Flavours ane of morello
cherries and thubarb ple.
1T you ke these wines,
add them to your Christ-
mas shopping Hst: The
three will bo avallable ina
special Vintuge Gems jewellery
box for £49.95 when special holi-
day pacies hit the sholves it
month.
e+t

In the mood for nn affadr? You
can kdndle your love of the wines
of Somoma nt the Sonoma Wine
Affair in Toronto on Sept. 18,

Tha large and varied Sonoma
Villey and [ts subappellations
produce some of the most inter-
eatlng and sophistloated wines in
California, This is your chance to
taste from B0 of the top ones,
potured by almost two dozen load -
ing winerles. It takos place af The
Arcadian Court, 401 Bay 5t. {at
Queen Stroot), from 710 9.30 p.m.

Tlcketa are $60, with samples
included, and are avaflabls by call -
Ing the California Wine Institute
at po5-1316-8032, or 1-Boo-556-
2675 of online st calwine.ca,
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